Message in a Bottle:
Plastic’s Prospects
A decade ago, paper was at the forefront of environmental campaigning. Now it’s
plastic. In this article, Peter Heslam provides a business and Christian perspective
on plastic. He challenges the growing negativity about this substance and
showcases three highly innovative companies that refuse to see a conflict between
the interests of planet and profit. In doing so, he suggests that plastic has prospects
if we move from a linear to a circular economy.
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